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How would you like him poking
around in your company’s data?

Cadre Information & Check Point Integrity
/ Providing Total Access Protection of network
security systems

/Proven record of providing the BEST Check Point
telephone support in North America

Over 10 years of experience and a 97% renewal rate

" 'Check Point Integrity

Proven protection against worms, spyware, and hacker attacks

The world's No. 1 endpoint security
solution, Check Point Integrity, protects
enterprises from the financial -damage
caused by guys like this when spyware
opens backdoors, steals or exposes sen-
sitive data, drags down PC performance,
and increases helpdesk expenses.

preemptive defenses incitide the world’s
most trusted personal firewall, outbound
threat . blocking; intrusion prevention,
spyware removal, and assurance that
only -safe PCs are granted network
access. Easily deployed and adminis-
tered, Integrity integrates with more
network devices than any other solution
to provide Total Access Protection for
your enterprise.

Besides neutralizing spyware, Integrity
provides the most complete, proven
protection for enterprise endpoints and
the networks to which they connect-from
the latest worms to the newest intrusion
attempt techniques. And Integrity's

With Integrity, you can say goodbye
to spyware and guys like this...

Cadre is approved by the Payment Card Industry (PCI)’
Security Standards Council as a Qualified Security Assessor (QSA).

Cadre Information Security
1.317.873.5880
www.cadre.net

Check Foint

We Secure the-Internet.
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Design changes afoot
for state Web pages

Online renovation includes search-engine upgrade
that features Scott Jones’ ChaCha instead of Google

By Scott Olson
solson@ibj.com

A redesigned state Web portal unveiled

|
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Telamon Remote Access Solutions offers turnkey solutions
with a single point of contact for all of your wireless needs.

Improves workforce productivity
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Optimizes billing with 24/7 technical support

National footprint of 100+ Internet Service Providers/carriers

Remote and asset management
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fast month should make it easier for
Hoosiers to plow through mounds of gov-
emment minutia.

But, more important, the revamping set
to be finished in mid-2008 represents a
major shift in state policy. By contracting
with locally based ChaCha Search Inc.—
tech entrepreneur Scott Jones’ new human-
assisted Internet search engine—the state
no Jonger relies solely on big, name-brand
computer technology such as Microsoft.

“We have somebody who is local and
excited about taking the site to the next
level” said Chris Cotterill, director of
IN.gov, the moniker for the state’s Web site.
“We would not have gone with them if it
wasn't great service. It's really icing on the
cake that they’re an Indiana company.”

The agreement is the first major contract
for ChaCha, which Jones launched in Sep-
tember, and replaces Google as the state’s
primary search engine. ChaCha receives
no money from the state and instead gen-
erates revenue from users of the service.

“It’s great validation for us, because we
were able to prove that our technology was
able to deliver,” said Brad Bostic, president
of ChaCha. “They’ve made it clear that
they will not make a decision to go with
someone from the state of Indiana just
because they’re here”

Established in 1995, the Web site
www.IN.gov —formerly known as
accessIndiana—is the primary nexus for
public interaction with state government. On
an average month, it sees 45 million “hits.”
Until January 2006, Indiana Interactive Inc.,
a subsidiary of Kansas-based National Infor-
mation Consortium Inc., had managed
facets of the site since its inception.

After spending months reviewing com-
petitive bids from potential vendors, the
state in June renewed its contract with Indi-

Indiana online

The state is revamping www.IN.gov and
its accompanying agency pages.
Established: 1995
Average monthly hits: 45 million
State entities: more than 100
Total Web pages: 350,000
Annual amount of online transactions:
$150 million

Important dates: Redesigned Web portal
was launched April 18, with agency
pages to be finished by July 2008

Source: State Office of Technology

ana Interactive, which bested four other
companies. They were Indianapolis-based
Quest Information Systems Inc., Carmel-
based Xsimple, Colorado-based Ciber Inc.
and Visionary Enterprises of Wabash.

Under the new, four-year agreement,
Indiana Interactive ceded management of
Web operations to the state’s Office of
Technology and agreed to less money. The
state assumed leadership, starting in
August 2005 with Cotterill’s appointment
as director of IN.gov. In addition, the state
cut the amount Indiana Interactive receives
from certain fees generated online from $7
million to $4.2 million.

Indiana Interactive still maintains the
‘Web portal and is partnering with the state
to streamline most state agency sites. The
aim is to provide a look of uniformity.

*“We started to pull back the priorities,”
Cotterill said of the state’s relationship
with Indiana Interactive. “We manage, and
you do. That’s not rocket science. That’s
the way it should have been.”

Cotterill said company executives have
reacted “very well” to the changes. Fred
Sargeson, general manager of Indiana
Interactive, concurred.

“It’s still a tremendous opportunity for

See IN.GOV page 23
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us,” he said. “It’s just that the funding
model has changed.”

Indiana Interactive has 24 employees
and expects to add a few more this summer.
Its services are dedicated entirely to the
state, for which it builds and maintains Web
applications.

Over the last decade, Indiana Interactive
has built a showcase state Web portal, earn-
ing dozens of awards. In 2005, for exam-
Ple, it placed third in California-based Cen-
ter for Digital Government’s “Best of the
Web” competition. The previous year, it
took second in the same event.

The redesign introduced April 18 fea-
tures a portal meant to be more user-friend-
ly, largely by presenting content in a clear-
er format, officials said. It sports central
“billboard” graphics that have become
trendy in modern Web site design.

Navigation, search, online services and
other characteristics of the portal will appear
in the same location on agency Web pages to
provide consistency among all state sites.

“It’s an expectation, really,” said Amy
Baker, director of interactive at locally
based Fusion Alliance, the city’s largest
Web site developer. “As other sites move
toward a better user experience, it raises
the bar for all sites to perform at an opti-
mum level”

The switch to ChaCha should improve
search capabilities, which will expand from
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These days, Kraus said, telephony stan-
dards are emerging. As they mature, soft-
ware will work on anybody’s equipment,
And the most attractive software will come
from the company with the most—and
best-unified—applications.

“T expect [Interactive Intelligence] to
continue to focus on offering a well-inte-
grated suite, a broad suite of applications.”
Kraus said. “T expect to see them continu-
ing to increase the functionality of many of
their existing applications... as well as
some of the technologies that are good but
not as fully featured.”

Interactive Intelligence board member
Mark Hill knows a thing or two about
high-tech software firms himself. He sold
his own, the banking software-maker
Baker-Hill, to Experian for an undis-
closed sum. These days, he's reinvesting
some of his gains into new IT firms
through his own Jlocal venture capital
company, Collina Ventures.

Hill said Interactive Intelligence is so
short of space inside its current headquar-
ters that it has leased floors of buildings in
the relatively near vicinity. He said the com-
pany is on a “growth tear,” and that Interac-
tive Intelligence’s success points the way
for other entrepreneurial high-tech firms.

It shows that perseverance pays off, he
said. And that successful IT firms don’t
have to move to the coasts.

“It’s interesting that we have this little
gem of a company here in Indianapolis
with some of the top engineering talent in
the world,” Hill said. “The best way to
look forward is to look at their past.
They’re having success. That's exciting
and indicative of exciting things to come "

state agency sites to the entire Internet.
ChaCha employs existing search engines,
along with a human component that leads
to better search results.

The company employs a network of
peeple who can respond quickly to user
inquiries. The idea is that they’ll pinpoint
more precise answers than the wildly
variable responses offered by other search
engines.

Another addition involves the “frequent-
ly asked questions™ section. The top ques-
tions clicked upon by visitors to any state
site are compiled on the IN.gov portal and
are ranked by how many hits they receive.

On one particular day, for instance, the
question, “How do I find out if 1 have
unclaimed property?” topped the list. Click-

ing on the text provides the answer, The idea
is to promote accessibility, Cottexill said,

“The Web site is the easiest place to do
business with state government. Period,” he
said. “It’s all about 24/7 service.”’

That credo has become evident by the
ability of Hoosiers to sidestep the bureau-
cratic red tape often synonymous with gov-
emnment and conduct online transactions. -
They range from paying. taxes to renewing
vehicle registrations to purchasing hunting
and fishing licenses.

There are’ more than 100 state entities
and roughly 350,000 total Web pages. All
told, 10,000 visitors transact more than
$150 million each year through IN.gov.

Beginning May 1, agency sites will begin
to transition to the new design. The Office of

Technology and the Govemor’s Office will
be among the first to feature the new look,
which should be standard by July 2008.

Of the executive branch agencies, the
Indiana Economic Development Corp.,
Hoosier Lottery, State Fair, State Muse-
um and Office of Tourism are. exempt.
Elected officials, the General Assembly
and judiciary are invited to use the new
design, if they choose.

Under the new protocol, approved state
employees within the agencies now will
make updates and changes to their sites
instead of Indiana Interactive technicians,
so information can be posted quicker,
Cotterill said.

The design of the state’s Web portal had
been the same since 2003.
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years of focus on client satisfaction ensure a
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